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Fashion industry keeps growing rapidly in Indonesia. Amongst the potential
products are women’s and girls’ overcoats. Furthermore, in this edition, we also

describe the development of textile and textile products in general as part of
garment industry in Indonesia.
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FROM
EDITOR’S

DESK

Dear Valued Readers,

Garment or Textile and Textile Products (TTP) is one of
the foremost industrial sectors in Indonesia. This industry
commenced many years ago. Thus, there is no wonder
that this sector has experienced various conditions, both
challenging and beneficial. Eventually, Indonesian TTP
sector has now exhibited some achievements such as high
export performance.

One of the potential commodities produced by garment
industry in Indonesia is women'’s and girls’ overcoats. Since
the export value of this commodity is significant, Indonesia
is acknowledged as one of the Top 5 producers of women’s
and girls’ overcoats in the world. This achievement
should be continuously underpinned by the Indonesian
government by encouraging local entrepreneurs to keep
manufacturing good products, which fulfill the requirements
of international standards. Moreover, to maintain existing
markets as well as penetrate new potential markets, local
producers must have the creativity to produce innovative
products for global consumers.

This May edition of Export News discusses the general
development of Indonesian TTP sector with a focus on
the export performance of goods categorized on the
Harmonized System (HS) Code 6102. We also visit a number
of production centers for women’s and girls’ overcoats in
Indonesia. This edition also informs the challenges and
benefits for Indonesian TTP sector that are generated by
the latest global economic recession in a number of major
countries in America and Europe. Both the challenges
and benefits should be viewed as motivations to further
enhance export performance and gain new opportunities
to explore and win new markets.

To sum up, with the experience of more than eight decades,
all stakeholders in the TTP sector are likely to have sufficient
knowledge and capabilities to overcome various obstacles
and challenges. Instead of blaming on the condition, the
stakeholders are expected to transform those challenges
and obstacles to become opportunities to be exploited. This
kind of capabilities is the key success to sustainably develop
the Indonesian TTP sector in and make this country as the
most attractive place for foreign buyers and investors.

Thank You
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ASEAN Tex 2013 and Streetware Asia.
2013 will be organized on Nov. [4-16,
2013 at the Jakarta Convention Center.




IAN GARMENT AND
Y THE GLOBAL ECoNOMIC

After the latest global economic recession which
took place in many, developed countries, many
developing countries have felt the impact in
the context of international trade. The export
values to those major countries tend to decline.
On the contrary, the global economic recession
also benefits the developing countries in some
extent. A number of companies in Europe has
ceased production activities and dismissed the
employees. Instead of bankrupt, those companies
plan to relocate their business abroad with the
consideration of lower production cost, and Asia
has become the most attractive region including
Indonesia. One of the sectors that will conduct this
strategy is garment or Textile and Textile Products
(TTP). Thus, the local entrepreneurs should be able
to grab the business opportunitiesin an industry
which started since 1929 in Indonesia.

Chairman of the Indonesian Textile Association
(API), Ade Sudrajat, revealed that a number of
European and American business owners have
visited Indonesia in the first half of 2013 to establish
business cooperation. This could be profitable for
Indonesian companies to build cooperation with
foreign companies and enlarge their businesses.
The local companies can also learn how to produce
more acceptable products for global consumers
and how to penetrate new markets.

For the government, this condition is also beneficial
to increase the values of exported textile and
textile products, and support the vision to elevate
Indonesia as the most credible garment producer
in the world. Ade reveals that 54 percent of
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Review

TEXTILE INDUSTRY:
RECESSION

Indonesian TTP export was shipped to the United
States, 18 percent to Europe and 15 percent to
Japan. In the US, Indonesia is called as the hidden
secret in Asia, because American buyers argue that
Indonesian garment makers are very competitive
yet not well-acknowledged in the US.

Sukabumi, a city in West Java, is the most attractive
place for foreign garment investors, since this
city provides competent human resources. Other
prospective cities are Bandung and Purwakarta,
also in West Java, as well as Surakarta, Sukoharjo,
Karanganyar, and Ungaran in Central Java. This
cities have applied integrated system by building
modern technology. Some factories have used the
hanger system, which isimported from Switzerland,
to upgrade the productivity. Hence, the Indonesian
business players in TTP sector can expand their
markets in America and Europe as well as in new
non-traditional markets such as Africa, Latin
America and Middle East.

Learning from cases in other developing nations
where foreign investors decided to close their
companies, it is important for Indonesian
entrepreneursto putforwardthe basicrights of their
workers and apply environment-friendly working
mechanism. Due to increasing consciousness of
international consumers, low priority towards this
two issues is the common consideration for foreign
investors from major countries to shut down their
businesses in developing countries. Ade further
emphasized that bad management of textile
industry is unacceptable.

ASEAN TEX 2013

AND STREETWARE ASIA 2013

ASEAN Tex 2013 and Streetware Asia 2013 will
be organized on Nov. 14-16, 2013 at the Jakarta
Convention Center. In addition to API, this event is
also supported by the ASEAN Federation of Textile
(AFTEX), the Indonesian Association of Garmentand
Accessories Suppliers (APGAI), and the Association
of Indonesian Garment Producers (APGI). In
addition to exhibition, the organizing committee
is also arranging symposiums, business forums,
discussion panels and other related activities.
ASEAN Tex 2013 focuses on textile products like
fabrics and supporting elements such as buttons
and zippers. Meanwhile, Streetware Asia 2013 will
display urban fashion products including fashion
accessories such as bags, shoes, hats, eye glasses.
Other ancillary service on textile and garment
industry, such as production machines and after-
sales service, will also participate in this exhibition.
ASEAN Tex 2013 and Streetware Asia 2013 are
business-to-business (B2B) events which will bring
together Indonesian exporters and foreign buyers
to carry out business deals and transactions.
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Hot Issue

SHORT HISTORY

Looking back at a glance to the history, the
Indonesian TTP sector began to grow in 1970 with
the influx of investment from Japan. However,
the development was still sluggish. The rapid and
steady movement was began in 1986, with the
supporting factors were: 1) conducive business
climate such as effective regulations with non-oil
and gas export-orientation, and 2) the capability
to meet the high standard of qualified product
for high-class consumers in international fashion
markets. After passing through the survival era
in 1998 to 2002, this sector experienced the
outstanding rehabilitation and normalization
period until 2006. The business players along with
the government tried to overcome two difficulties
that took place: financial problem and unfavorable
business climate.

Therefore, in 2007, the Indonesian government
conducted a restructuring program by applying
machinery system in TTP industry in Indonesia.
By improving the technology used in textile and
garment industry, it was indicated that there were
progresses in terms of mass distribution. The local
entrepreneurs started learning the ready-to-wear
business to meet the market demand of ready-

to-wear garments. Moreover, the development
of the TTP industry in Indonesia was benefited
by the current situation at that moment, in
which Indonesian women started to have more
opportunities to do many things outdoor and to
earn more money at workplaces. To support their
outdoor activities, they needed appropriate suits
to upgrade their outlooks, particularly for working
women.

Currently there are five biggest industrial areas
for Indonesia’s overcoats products: Jakarta, Riau,
Central Java, Bali and East Java. Being the capital
city of Indonesia, there is no wonder that Jakarta
constitutes the center for garment industry
including women'’s and girls’ overcoats.

Jakarta has become the center of fashion industry
where exporters or designers reside and create
their products. One of the famous fashion events
in the city is the Jakarta Fashion Week, which is
annually organized by Femina Groups since 2011.
This event is managed to transform Jakarta as one
of the fashion centers in the world. The organizing
of Jakarta Fashion Week is one of the indicators
which illustrates that this sector is influential for
Indonesian economy development. This sector also
employs a great number of workers.
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WOoMEN’s AND GIRLS’ OVERCOATS

PARTS OF INDONESIA’S PROMISING FASHION INDUSTRY

The trend of Indonesian export for the goods the world's fourth biggest exporter for HS 6102
categorized on the Harmonized System (HS) Code commodities after China, Germany and Vietnam,
6102, women’s or girls’ overcoats, knitted or and exceeding the export values from Bangladesh,
crocheted, kept increasing from 2008 to 2011. This the Netherlands, Hong Kong, Italy, United Kingdom
category is further divided into four sub-groups: and France.

Indonesian Export of Women'’s or Girl’s Overcoats Etc (Knit or Crochet) to the World
By Commodity (HS 10)

0. | Hs | commoDITY

-_— knitted/crocheted other than of head 6104

.--ther textile materials, knitted/crocheted other than
.-_ne animal hair knitted/crocheted other than of
.--man-made fibres, knitted/crocheted other than of

In 2012, there was a slight decrease due to global With a market share of 27.75%, China topped the
economic recession in some developed countries. list in 2011 with an export of US$748.91 while
In general, the decreasing trends also occurred in Germany's export of HS 6102 goods was US$305.39
many other countries. However, Indonesia was still million with a market share of 11.31% and Vietnam

Export of Women's or Girl's Overcoats Etc, Knit or Crochet
to the World by Country Destination

No | Countries Exported value (US Dollar thousand)

396,067 538,693 748,912
227,240 235,421 305,389
125,740 149,734 236,752
136,913 159,610 227,397
70,009 103,692 148,910
82,108 90,565 134,820
126,793 144,425 114,371
73,543 81,461 99,610
50,443 52,675 59,872
56,111 51,725 56,625

Sources : ITC calculations based on UN COMTRADE statistics.
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exported US$236.75 million for 8.77% of market share.
In 2011, Indonesia exported US$227.39 million of
HS 6102 goods for a market share of 8.43%. The
2011's figure was a 42.47% increase from export in
2010 with a value of US$159.61 million. In the five-
year period from 2007 to 2011, Indonesian export
of women's and girl's coats recorded an average
annual growth of 25.71%.

In the first 11 months of 2012, Indonesia exported
USS$114.56 million to the world, suffering from a
contraction of 47% from the export figure in the
same period in 2010 of US$216.12 million. The full
year figure in 2011 was US$227.39 million with a
healthy annual average growth of 25.71% in the
2007-2011 period.

The 10 biggest markets for Indonesian women’s and
girls’ overcoats were the United States, Germany,
the Netherlands, Russian, Canada, the United
Kingdom, South Korea, China, Spain and France.

In general, Indonesia's performance under HS
6102 was slowing down in the first 11 months of
2012 when compared to the same period in 2011,
possibly due to several austerity measures taken
by the developed countries which affected their
purchasing power. The export to the United States,
for example, suffered from a 43.91% contraction
from USS$133.32 million in the first 11 months
of 2011 to USS$74.78 million in the same period
in 2012. Indonesian export to the United States
for the full year of 2011 was US$136.54 million.
Indonesia enjoyed a strong annual average growth
of 22.74% in its export to the United States in the
2007-2011 period.

BENEFICIAL ENVIRONMENT

Despite having a rather dismal performance in
2012, the TTP sector in Indonesia has received
strong supports from both the government and
private sectors.

In the government side, the Directorate General
of National Export Development (DGNED) at the
Ministry of Trade, takes the responsibility to promote
Indonesian non-oil-and-gas commodities abroad
and to increase the export value year by year.

This sector is also supported by financial institutions
and industry groups. Financial institutions or banks

are offering loan for small and medium enterprises
(SMEs) to assist the exporters coping with financial
needs of their businesses.

On the other side, industry groups such as the
Indonesian Chambers of Commerce and Industry
(KADIN) also plays a useful role in accurately
mapping the sector's development direction, such
as by selecting potential markets and determining
the appropriate strategy to enter potential markets.
KADIN is convinced that the TTP industry will
always be the biggest contributor to Indonesian
non-oil-and-gas exports, since there are high global
demands and appreciations toward Indonesian
textile products.

Another supportive institution is the Indonesian
Textile Association (API), which collects the data
of all business players in TTP sector and builds
networks among the members. API particularly
helps local exporters to promote their products by
delivering information about exhibitions, seminars
and other trade events that are related with TTP
industry. APl also provides useful data for exporters
such as prospective international markets to enter.
In addition to workers availability, the huge number
of Indonesian population has also attracted the
opportunities of science- and technology-based
industry. Thus, many foreign investors come
to Indonesia to expand their companies. As a
consequence, the Indonesian government has
an obligation to improve the infrastructure and
supporting services such as highways, ports,
transportation, warehouses, energy, clean water,
telecommunications and many others. Improved
conditions of those infrastructure is the basic
foundation that supports the development of TTP
industry in Indonesia.

Furthermore, as the realization of the
government’s commitment to continuously
support the development of garment sector, a
lot of trade centers, shopping malls, hypermarts
and department stores have been built in order
to facilitate producers for business transactions
and displaying the products. Most of the space is
often used for fashion parades, exhibitions and
conventions. Hence, this kind of facility will enable
producers or designers to introduce, promote
and market their products in a more practical and
economical way.
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BINONG JATI KNITTING
INDUSTRIAL CENTER

Binong Jati Knitting Industrial Center in Bandung,
West Java, is an area where hundreds of houses
produce thousands of knitting products each
month. Those knitted products are regularly
distributed to almost all cities in Indonesia such
as Jakarta, Medan, Palembang and Lombok. Many
of knitting products being displayed at shopping
malls, factory outlets and department stores are
supplied from the Binong Jati cluster. Binong Jati is
a famous knitting center and has become one of
tourism destinations in Bandung.

The establishment of Binong Jati as a knitting center
by the Bandung city administration is an effort to
implement city branding strategy. This strategy
is important to guide and facilitate consumers
or buyers in finding the products they look for.
Many cities in other countries also conduct similar
strategy where each city has a particular, specific
product. This strategy is commonly called the One
Village, One Product (OVOP).

It is clear the the city administration and business
players in Bandung have had clear visions and
missions, synergistic purposes, same style and
dreams in building Binong Jati with a certain brand
image. By branding Binong Jati as a knitting center,
it is expected Bandung can attract more buyers
from both domestic and international markets
to come and purchase the products or do other
business transactions.

From another perspective, Bandung's branding
strategy is also one of the concrete strategies to
deal with the implication of free trade agreements

(FTAs) between Indonesia and its trading partners.
The implementation of FTAs have brought
about increasing number of foreign products in
Indonesian markets. In order to keep the market
share, the government encourages local producers
to improve the quality of their products while at the
same time still offering them at affordable prices.

The huge numbers of Small Medium Enterprises
(SMEs), in Binong Jati for instance, benefits
Indonesia in terms of micro economy. In practice,
SMEs provide job opportunities for residents to
earn money. In other words, their existence has
become the foundation to strengthen the residents'
prosperity by providing them with a source of
income. Continuous production also makes it
possible for producers and workers to, among
other things, improve their creativity, maintain
local culture and increase the capability to manage
an organization.

On the other hand, the SMEs' capabilities to supply
good products provide an opportunity for DGNED,
as a government entity, to enhance the export value
of non-oil-and-gas sector. Therefore, sustainable
assistance from related institution — such as the
government, financial intermediaries and business
associations — is important to achieve the mission
to generate SMEs as a reliable economic foundation
to increase domestic wealth on one hand and
export value on the other hand. Undoubtedly,
Binong Jati Knitting Industrial Center is a credible
place for international buyers to find women’s and
girls’ overcoat and other females’ outfits.

SOURCES:

¢ Trade Ministry: www.depdag.go.id

e The Directorate General For National Export
Development: www.nafed.go.id

¢ The Industry Ministry: www.kemenperin.go.id

¢ The Investment Coordinating Board:
www.bkpm.go.id

¢ The Central Statistics Agency: www.bps.go.id

e The Jakarta Post: www.thejakartapost.com

e Bisnis Indonesia Daily: www.bisnis.com

e Kompas Daily: www.kompas.com

e Tempo: www.tempointeraktif.com

e Kontan Online: www.kontan.co.id

¢ Neraca: www.neraca.co.id

¢ Swa Online: www.swa.co.id

e Wikipedia: www.wikipedia.org




OF EXPORTERS

PT APAC INTI CORPORA

Graha BIP Building 10th Floor.

JI. Jend. Gatot Subroto Kav. 23.

Jakarta 12930, Indonesia

Phone :(62-21) 5228888

Fax : (62-21) 5258300, 5202910

Email : yarn@apacinti.com,
greige@apacinti.com,
denim@apacinti.com,
uniform@apacinti.com,
info@apacinti.com

Website : www.apacinti.com

Sector : Spinning, Weaving,
Dyeing/Printing/ Finishing

Products : Yarn, Fabric (Greige, Finishing), Denim

PT BUSANA APPAREL

Suite 1112A, Sentra Mulia.

JI. HR Rasuna Said Kav. X-6, No.8,

Jakarta 12940, Indonesia

Phone : (62-21) 522934

Fax 1 (62-21) 5222015

Website : www.busanagroup.com

Sectors : Garment

Products : Men’s and Women’s Casual Wear,
Formal Wear, Active Sport Wear,
Technical Garments

PT. INDAH JAYA TEXTILE INDUSTRY

JI. Pajajaran 14 No.62, Jatiuwung

Tangerang 15137, Banten, Indonesia

Phone : (62-21)5918888, 55655015

Fax : (62-21) 5918830, 55654884

Email : marketing@indahjaya.co.id,
md.garment@indahjaya.co.id

Website : www.indahjayatextile.com

Sectors : Spinning, Knitting, Weaving, Dyeing
Finishing, Garment

Products : Towel, Yarn, Knitted Fabric

PT. INTI SUKSES GARMINDO

JI. Raya Soekarno-Hatta KM.31.

Semarang. Jawa Tengah. Indonesia

Phone : (62-298) 523615

Fax : (62-298) 523614

Email : goenawan@intisukses.com,
media@intisukses.com

Sectors : Garment

Products : Woven (Tops, Bottoms), Skirt,
Dress, Denim Pants

PT METRO GARMIN
JI. Moh. Toha Km. 7,3 No. 243
Bandung, West Java, Indonesia

Phone
Fax
Email

Website
Sectors
Products :

: (62-22) 5201000, (62-22) 5202900
: (62-22) 5203025, (62-22) 5202636
: metro@bdg.centrin.net.id,

@indo.net.id

: www.garminindonesia.com
: Garment

Shirt, Knit, Blouses, Men & Ladies

Pants, Coats, Vets, Blazers, Suits, Dresses, Ladies
Shirts, Children wear, T-Shirt, Nightwear, Jackets

SAUNG RAJUT
JI. Binong Jati Il, Nur Ummat | No.2-3
Bandung 40275, West Java, Indonesia

Phone
Email
Website
Sectors
Products :

: (62-22) 7333218

: saungrajut@yahoo.com

: www.saungrajut.wordpress.com
: Garment

Women'’s and girls’ wear (knitted)

PT. SANDRATEX
JI. Cikini Il No.2A. jakarta 10330. Indonesia

Phone
Fax
Email
Sectors
Products :

: (62-21) 31925726, 31937475
: (62-21) 3100420

: sdtcikini@gmail.com

: Spinning, Weaving, Garment

Yarn, Fabric (Greige, Finishing),
Clothes

PT. SRI REJEKI ISMAN (SRITEX), Tbk.
JI. KH. Samanhudi 88, Jetis, Sukoharjo
Solo, Central Java, Indonesia

Phone
Fax
Email

Website
Sectors

Products :

: (62-271) 593188
: (62-271) 593488, 591788
. yarn@sritex.co.id,

fabric@sritex.co.id,
cmo@sritex.co.id

: www.sritex.co.id
: Dyeing-Printing-Finishing,

Garment Division, Spinning,
Weaving

Uniforms, Field Equipment,
General Apparels




Australia (Canberra)

Canberra Brussellndonesian Embassy 8,
Darwin Avenue, Yarralumia

Telp  : (+61-2) - 62508654

Fax. : (+61-2) - 62730757

Email : atdag-aus@kemendag.go.id
Website : www.kbri-canberra.org.au

Belgium (Brussels)

Indonesian Mission to

the European Union Boulevard

De La Woluwe 38, B -1200 Belgium
Telp.  : (322)-7790915

Fax.  : (322)-7728190

Email : atdag-blx@kemendag.go.id

Canada (Ottawa)
Indonesian Embassy 55
Parkdale Avenue, Ottawa, Ontario

Telp. : (+1-613)- 7241100 ext. 306
Fax. : (+1-613) - 7241105, 7244959
Email : atdag-can@kemendag.go.id

Website : www.indonesia-ottawa.org

China (Beijing)

Indonesian Embassy

DongzhimenwaiDajie No. 4 Chaoyang District
Telp. : (0086-1) - 65324748, 3811340842
Fax. : (0086-1) - 65325368

Email : atdag-chn@kemendag.go.id

Denmark (Copenhagen)
Indonesian Embassy OrehojAlle 1,
2900 Hellerup

Copenhagen Denmark

Telp.  : (45)- 39624422 ext. 215
Fax. 1 (45) - 39624483
Email : atdag-dnk@kemendag.go.id

Egypt (Cairo)

Indonesian Embassy 13,

Aisha EL Temoria St. Garden City

P.O. BOX 1661 Cairo

Telp. : (20-2) - 7944698, 7947200/9
Fax. : (20-2) - 7962495

Email : atdag-egy@kemendag.go.id

France (Paris)
IndonesianEmbassy 47-49, Rue Cortambert
Telp. : (33-1) - 450302760
ext. 418, 45044872
Fax.  : (33-1)- 45045032
Email : atdag-fra@kemendag.go.id

Germany (Berlin)

Indonesian Embassy LehterStrasse 16-17 D
-10557

Telp.  : (4930) - 4780700

Fax. : (4930) - 47807209

Email : atdag-deu@kemendag.go.id

India (New Delhi)

Indonesian Embassy 50-A
Chanakyapuri110021

Telp. : (09-111)- 6114100

Fax. : (09-111) - 6885460, 6886763
Email : atdag-ind@kemendag.go.id

Italy (Rome)

Indonesian Embassy Via Campania, 55
Telp. : (39-06) - 4200911, 42009168
Fax. : (39-06) - 4880280, 42010428
Email : atdag-ita@kemendag.go.id

Japan (Tokyo)

Indonesian Embassy 5-2-9,

Higashi Gotanda Shinagawa-ku

Telp. : (81-3) - 34414201, 34470596
Fax.  : (81-3)-34471697

Email : atdag-jpn@kemendag.go.id
Website : www.indonesian_embassy.or.jp

Malaysia (Kuala Lumpur)

Indonesian Embassy No. 233

Jalan Tun Razak Kuala Lumpur Malaysia
50400

Telp. : (603) - 21164000, 21164067

Fax. : (603) - 21167908, 21448407

Email : atdag-mys@kemendag.go.id

Website : www.kbrikl.org.my

Netherlands (Den Haag)

Indonesian Embassy 8, Tobias Asserlaan
The Hague Netherlands 2517 KC

Telp.  :(31-70)-3108115

Fax. :(31-70) - 364 3331

Email :atdag-nld@kemendag.go.id

Philippines (Manila)

Indonesian Embassy 185,

Salcedo Street Legaspi Village, Makati City
Telp. : (632)-8925061/ 68

Fax. : (632) - 8925878, 8674192
Email : atdag-phl@kemendag.go.id

Russia Federation (Moscow)

Indonesian Embassy Apt. 76,

Entr. 3 Korovyval 7, Moscow 119049Russia
Telp.  : (7-495) - 2385281

Fax. : (7-495) - 2385281

Email : atdag-rus@kemendag.go.id

Saudi Arabia (Riyadh)

Indonesian Embassy Riyadh

Diplomatic Quarter P.O. Box 94343

Telp. : (966-1) - 4882800,
4882131 ext.120

Fax. : (966-1) - 4882966

Email : atdag-sau@kemendag.go.id

Singapore

Indonesian Embassy 7 Chatsworth Road
Telp. : (65) - 67375420, 68395458
Fax. : (65) - 67375037, 67352027
Email : atdag-sgp@kemendag.go.id

Attaches

South Korea (Seoul)

Indonesian Embassy 55,

Yoido-dong Youngdeoungpo-Ku

Telp. : (0082-2) - 7835371/ 7, 7827750
Fax. : (0082-2) - 7804280, 7837750
Email : atdag-kor@kemendag.go.id

Spain (Madrid)

IndonesianEmbassy 65, Calle de Agastia
Telp. : (34-91) - 4130294

Fax.  : (34-91)- 4157792

Email : atdag-esp@kemendag.go.id

Switzerland (Geneva)

Indonesian Mission on

The United Nations And

Other International Organizations 16,
Rue de Saint Jean

Telp.  : (0041-22) - 3455733

Fax. : (0041-22) - 3383397

Email : atdag-che@kemendag.go.id

Thailand (Bangkok)
Indonesian Embassy 600-602
Pitchburi Road, Rajthevi

P.O. Box 1318
Telp. : (0066-2) - 2551264 ext. 123
Fax.  : (0066-2)- 2551264, 2551267

Email : atdag-tha@kemendag.go.id
United Kingdom (London)

Indonesian Embassy 38

Grosvenor Square, London

Telp. : (44-20) - 72909613, 74997881
Fax. : (44-20) - 74957022

Email : atdag-gbr@kemendag.go.id

United States of America

(Washington DC)

Indonesian Embassy 2020

Massachusetts Avenue, N.W

Telp. : (+1-202) - 7755350, 7755200
ext. 350

Fax. : (+1-202) - 7755354, 7755365

Email : atdag-usa@kemendag.go.id

Website : www.inatrade-use.org

KDEI (Taipei)

Indonesia Economic and Trade Office to
Taipei, TwinheadBIld 6F No.550RuiGoang
Road, Neihu District

Telp. : (886-2) - 87526170 ext. 15
Fax. : (886-2) - 87423706
Email : kakdei-twn@kemendag.go.id

Commercial Consul (Hongkong)
Indonesian General Consulate 127 - 129
Leighton Road , 6 — 8 Keswick Street
Telp. : (852) - 28904421, 28902481
Fax.  : (852)-28950139

Email : kondag-hkg@kemendag.go.id
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BARCELONA

CalleAribau 250 BJ, 08006 Barcelona - Spain
Telp. : (+34) 934144662

Fax.  : (+34) 934146188

Email : itpcbcn@yahoo.com

Website : www.itpcbcn.com

BUDAPEST

BajcsyZslinszkyut 12, 1st floor No. 101

Budapest 1051

Telp. :(36-1) 3176382

Fax : (36-1) 2660572

Email : itpc-hun@kemendag.go.id;
inatrade@itpc-bud.hu

Website : www.itpc-bud.hu

BUSAN

103 Korea Express Building 1211-1 Choryang
Dong, Dong-GU Busan, South Korea

Telp. : 82-514411708

Fax. : 82-514411629

Email : itpc-kor@kemendag.go.id
Website : www.itpc-busan.kr

CHENNAI

Ispahani Center - 3rd floor No. 123/124,

Nungambakkan

High Road, Chennai, India 600034

Telp. :91-4442089196

Fax. 1 91-4442089197

Email  :itpc-ind@kemendag.go.id;
itpcchennai@yahoo.com

Website : www.itpcchennai.com

CHICAGO

670 N Clark St. Chicago, lllinois 60654, USA

Chicago, USA

Telp.  :(+1-312) 6402463

Fax. : (+1-312) 6402648

Email : itpc-chicago@kemendag.go.id;
itpc.chicago@itpcchicago.com

Website : www.itpcchicago.com

DUBAI

Al Masraf Tower 4th floor # 403
Baniyas Street Deira

PO.Box 41664, Dubai — UAE

Telp. :(971-4) 2278544

Fax. : (971-4) 2278545

Email : itpcdxb@emirates.net.ae
Website : www.itpcdxb.ae

HAMBURG

Multi BuroServise

Glokengisserwall 1720095

Hamburg - Germany

Telp. : (49-40) 33313333, 33313281
Fax. : (49-40) 33313377, 33313282
Email : itpc-deu@kemendag.go.id
Website : www.itpchamburg.de

JEDDAH

The Consulate General of the Republic of
Indonesia Jeddah

Al-Mualifinstreet Al-Rehab District 5

Po Box 10, Jeddah 21411

Telp. 1 +966-26711271

Fax 1+ 966-26730205

Email : itpc-sau@kemendag.go.id

JOHANNESBURG

Suite 02/E1, 2nd floor, Village Walk, Sandton
The Forum 2 Maude Street Sandton

Telp. :(27-11) 8846240

Fax. : (27-11) 8846242

Email : itpc@itpcjohannesburg.com
Website : www.itpcjohannesburg.com

LAGOS

5, Anifowoshe Street, Victoria Island,

Lagos - Nigeria

Telp. : +234-1 4619865, 4619860

Fax : +234-1 2613301

Email : itpc-nga@kemendag.go.id;
tpclagos@yahoo.co.id

Website : www.itpclagos.com

LOS ANGELES
3457, Wilshire Blvd, suite 101
Los Angeles, Ca 90010,USA

Telp  : (213)3877041
Fax : (213) 3877047
E-mail : itpc-usa@kemendag.go.id;

itpcla@sbcglobal.net
Website : www.itpcla.com;

LYON

L' European - 19 Boulevard Eugene Deruelle

69003 - Lyon

Telp. 1 +334 78606278

Fax. 1 +33 4 78606314

Email : itpc-fra@kemendag.go.id;
itpc.lyon@gmail.com

Website : www.itpclyon.fr
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MEXICO

Cenit Plaza Arquimedes, Office : 105

Arquimedes No. 130Polanco,

Del. Miguel Hidalgo C.P 11570

Telp. : 52-55) 50836055, 50836057

Fax. : (52-55) 50836056

Email : itpc-mex@kemendag.go.id;
itpc.mexicocity@yahoo.com

Website : www.itpcmexicocity.com.mx

MILAN

ViaVittorPisani, 8 - 6° Piano 20124
Milano (M) - Italia

Telp. :+39 02 36598182

Fax. :+39 02 36598191

Email : itpc-ita@kemendag.go.id

OSAKA

ITM 4-)-8, Asia and Pacific Trade Center
2-1-10 Nanko Kita, Suminoe-ku

Osaka 559-0034, Japan

Telp. : (081-6) 66155350

Fax. : (081-6) 66155351

Email :itpc-jpn@kemendag.go.id
Website : www.itpc.or.jp

SANTIAGO

Nueva Tajamar No.481, Torre Sur, Oficina

706, Las Condes,

Santiago, Chile

Telp. : 56-2 4410494

Fax : 56-2 4410495

Email : itpc-chl@kemendag.go.id;
itpc@itpcsantiago.cl

Website : www.itpcsantiago.cl

SAO PAULO

Edificio Park Lane

Alameda Santos 1787 Conj. lll
Cerqueira Cesar, Sao Paulo

Brazil 01419002

Telp : (55-11) 32630472

faks :(55-11) 32538126

Email : itpc-bra@kemendag.go.id

SYDNEY

Level 2nd, 60 Pitt Street Sydney NSW 2000,

Australia

Telp : (61-2) 92528783

Fax : (61-2) 92528784

Email : itpc-aus@kemendag.go.id;
trade@itpcsydney.com

Website : www.itpcsydney.com

VANCOUVER

Georgia Business Centre

1400-1500 West Georgia

Vancouver, BC, V6G 276, Canada

Telp. : (+1-778) 3734916, 3734904
Fax : (+1-604) 6851520, 7860078
Email  :itpc-can@kemendag.go.id
Website : www.itpcvancouver.org
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