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WHAT’S INSIDE
Balinese home furnishing as well as home appliances managed to 

penetrate the United States and other overseas market. The touch of 
skilled artisans Balinese hands is in demand by overseas consumers. 

The unique and antique exported furniture and home lighting is made 
from raw bamboo materials decorated with rattan such as chairs, 

cabinets, tables, beds and room dividers.
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editor’s desk
Dear Valued Readers,

Home furnishings are one of the factors that support a comfortable life. 
Moreover, the good and high-tech furniture also makes the furniture 
useful to the fullest both for house interior and in term of the health. 
High-tech furniture turned out to be a domestic product. Indonesia, 
like other Southeast Asian countries that have low labor costs, has 
attracted the interest of various furniture manufacturing companies. 
These companies are looking for their components from various 
places and Indonesian manufacturing companies are able to provide 
components and modules of semi assemblies (sub assembly) either 
integrated in Indonesia by this manufacturing company or exported 
as components or modules to the same market for assembly end. 
Indonesia then exports larger components such as cables, connectors, 
transformers, switches, or consumer electronic modules or PCBs in 
large quantities.

Household sector is the biggest consumer in the economy so that if 
there is a change in household consumption pattern, it will affect the 
amount of demand for goods and services. Changes on demand will 
further affect the supply of goods and services through production and 

investment activities undertaken by other economic actors. Based on that fact, the activity of household consumption expenditure 
(PKRT) will affect the economic activities of a country.

In this Export News edition, we’re about to reviewing about the prospects of Indonesian home appliances that are increasingly in 
demand by global markets and efforts to increase the sector’s exports in this challenging globalization era.

Finally, we hope in this simply contained of information, will be useful for the readers.

Thank You
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INDONESIAN 
HOME FURNISHING
Popular Balinese Home Furnishing in the US
Balinese home furnishing as well as home appliances managed to 
penetrate the United States market with a total reach 16.26 percent 
of total foreign exchange type of currency was USD 3.47 million in 
May 2016.

According to the Central Bureau of Statistics (BPS) of Bali Province, 
the various types of Balinese furniture and home lighting penetrate the 
market abroad, after the United States followed by Spain with 5.33 
percent and Japan 4.07 percent. The product also penetrated China’s 
with 0.76 percent market, Hongkong 0.22 percent, Singapore 1.98 
percent, Holland 3.37 percent, France 5.10 percent and Germany with 
2.19 percent. 48.19 percent remaining penetrate various countries in 
other parts of the world. The touch of skilled artisans Balinese hands is 
in demand by overseas consumers.

In the meantime, Bali gained USD3.47 million from furniture and home 
lighting exports during May 2016, slightly decreased 0.93 percent or 
USD3.50 million compared to the previous month (April 2016).

The earnings also decreased about 3.18 percent, compared to the same 
month of the previous year, as in May 2015 the type of commodity 
produced USD3, 58 million.

The unique and antique exported furniture and home lighting is made 
from raw bamboo materials decorated with rattan such as chairs, 
cabinets, tables, beds and room dividers. In addition, there is also a 
unique and antique statue of bamboo root materials that are in great 
demand from overseas markets, especially consumers from France, 
Germany, Holland as well as buyers from the United States, Japan 
and Australia. The roots of bamboo usually coloni grown, and creative 
crafters are able to create the root into a statue of puppets or animals 
that are favored by overseas consumers.

By the size of the household role in the economy, the planners, policy-
makers and decision-makers need to keep a close watch on the levels 
and changes in household economic characteristics. This information 
can be used as consideration for evaluating development programs, as 
well as the basis for planning and policy formulation. Information on 
the economic characteristics of households can be obtained through 
observation of the household economy, which can be derived from the 
Household Balance Sheet.

Many domestic industrial products that have been able to excel in the 
market export, especially for SMEs handicrafts for home furnishings. 
Meanwhile, according to Bali Central Bureau of Statistics (BPS) noted 
that the value of export of Bali Province goods sent through several 
ports in Indonesia reached 47.4 million US dollars in March 2016 down 
6.36 percent compared to the same period in 2015 with 50.6 million 
dollars.

Bali earned about USD443.44 million from shipments of various types 
of trade to overseas markets during the ten months of January-October 
2017. The number increased USD23, 99 million or 5.72 percent 
compared with the same period the previous year recorded USD419, 
44 million. The various types of products shipped abroad that most 
penetrate the United States market by 27.11 percent, followed by 
Australia 9.78 percent, China 9.20 percent, Singapore 7.11 percent, 
and Japan 6.78 percent.

The United States market absorbs most of the apparel commodities, 
not knitted, jewelry (gems), various types of souvenirs from wood, 
meat and fish processed, objects of stone and cotton. While China 
absorbs most fish and shrimp commodities, Australia is for home 
furnishings and Singapore absorbs knit goods and leather goods.
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REVIEW

Trade Performance of 

Indonesia’s Home 
Furnishings
For over 5 (five) years period, Indonesia’s home appliances products 
exports have been fluctuated with a trend of 0.98%. The largest decline 
in exports of this product is seen in 2016 that is decreased about 36% 
of the value of the previous year’s exports reached USD 112 million 
to USD 71 million in 2016. By the trend of Indonesia’s household 
appliances exports which declined in 2016, it is necessary note the 
cause. One of the things to note is the industry in the country. Currently, 
the competition for home appliances trade is not only happening at 
the national level, but also internationally. For the production of home 
appliances products in Indonesia in 2016 is occupied by East Java with 
share value of 54%, followed by Central Java 40%, and Bali 4%.

Indonesia’s economic growth throughout 2016 was 5.02 percent. That 
number increased compared to growth in 2015 of 4.88 percent or 
2014 achievement of 5.01 percent. Meanwhile, Indonesia’s national 
GDP of Rp 12,406.8 trillion, with per capita GDP of Rp 47.96 million 
or 3,605.1 US dollars. The improvement in growth is also influenced 
by the economic improvement of Indonesia’s trading partner countries. 
According to data from the Central Bureau of Statistics (BPS), when 
viewed from the side of production, the highest economic growth is 
applicable in the field of financial and insurance business services 
by 8.90 percent. In terms of expenditure, the highest growth was 
contributed by household consumption of 6.62 percent.

Source: Trademap

INDONESIA EXPORT OF HOUSEHOLD PRODUCT 
TO WORLD
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Kinerja Perdagangan Perabotan Rumah Tangga Indonesia 

 

 

 

 

 

 

 

 

Ekspor Indonesia untuk produk peralatan rumah tangga mengalami fluktuasi selama 

periode 5 (lima) tahun dengan tren sebesar 0,98%. Namun penurunan terbesar 

ekspor produk ini terlihat pada tahun 2016 yaitu turun sekitar 36% dari nilai ekspor 

tahun sebelumnya yang mencapai nilai USD 112 juta menjadi USD 71 juta pada 

tahun 2016. Melihat tren ekspor peralatan rumah tangga indonesia yang mengalami 

penurunan pada tahun 2016, maka perlu diperhatikan hal-hal yang menjadi 

penyebabnya. Salah satu hal yang perlu diperhatikan adalah industri di dalam 

negeri. Saat ini, persaingan perdagangan peralatan rumah tangga tidak hanya 

terjadi di tingkat nasional, tapi juga internasional. Untuk daerah penghasil produk 

peralatan rumah tangga di Indonesia pada tahun 2016 ditempati oleh Jawa Timur 

dengan nilai share sebesar 54%, disusul Jawa Tengah 40%, dan Bali 4%.  

Pertumbuhan ekonomi Indonesia sepanjang 2016 tercatat sebesar 5,02 persen. 

Angka itu meningkat dibanding pertumbuhan pada 2015 sebesar 4,88 persen atau 

capaian 2014 sebesar 5,01 persen. Sementara itu, PDB nasional Indonesia sebesar 

Rp 12.406,8 triliun, dengan PDB per kapita Rp 47,96 juta atau 3.605,1 dolar AS. 

Perbaikan pertumbuhan tersebut juga dipengaruhi perbaikan ekonomi negara mitra 

dagang Indonesia. Menurut data dari Badan Pusat Statistik (BPS), bila ditinjau dari 

sisi produksi maka pertumbuhan ekonomi tertinggi berlaku di sektor lapangan usaha 

jasa keuangan dan asuransi sebesar 8,90 persen. Sementara dari sisi pengeluaran, 
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INDONESIA EXPORT OF HOUSEHOLD PRODUCT 
TO WORLD 

Sumber  : Trademap 
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pertumbuhan tertinggi disumbang oleh konsumsi rumah tangga sebesar 6,62 

persen.  

Dijelaskan juga bahwa ekonomi Indonesia pada kuartal keempat 2016 lalu 

mengalami kontraksi bila dibandingkan dengan kuartal sebelumnya, sebesar minus 

1,77 persen. Struktur ekonomi Indonesia secara spasial pada 2016 ini didominasi 

oleh kelompok provinsi di Pulau Jawa dan Pulau Sumatra. Kelompok provinsi di 

Jawa disebut memberikan kontribusi terbesar terhadap PDB, yakni hingga 58,49 

persen. Penyumbang PDB terbesar adalah Pulau Sumatra sebesar 22,03 persen 

dan Pulau Kalimantan sebesar 7,85 persen.  

Pertumbuhan ekonomi 2016 terutama didorong oleh konsumsi rumah tangga yang 

mengalami pertumbuhan sebesar 5,01 persen. Hal ini berbanding terbalik dengan 

konsumsi pemerintah yang masih tumbuh negatif atau minus 0,15 persen.  

 

 

 

 

 

 

 

 

 

Pada tahun 2016 Tiongkok menjadi negara pengekspor terbesar di dunia dengan 

nilai ekspor sekitar USD 11,89 juta. Dengan kata lain, Tiongkok menghasilkan lebih 

dari 40,85% produk-produk peralatan rumah tangga di dunia. Dominasi Tiongkok 

sebagai negara eksportir produk peralatan rumah tangga di dunia sudah 

berlangsung selama periode 2012 sampai 2016 dengan tren sebesar 1.01%. Posisi 

selanjutnya yaitu Jerman dengan nilai sebesar USD 1,67 juta, Itali USD 1,62 juta, 

Thailand USD 1,4 juta, Korea Selatan USD 1,33 juta. Sedangkan posisi Indonesia 

China Germany Italy Thailand Korea,
Republic

of

Indonesia
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LIST OF EXPORTERS OF HOUSEHOLD IN 2016 

Sumber  : Trademap 

Source: Trademap

It also explained that Indonesia’s economy in the fourth quarter of 
2016 had been contracted compared to the previous quarter with 
minus 1.77 percent. Indonesia’s economic structure spatially in 2016 
is dominated by provincial groups on the island of Java and Sumatra. 
The provincial groups in Java are said to contribute the most to GDP, 
up to 58.49 percent. The biggest contributors to GDP are Sumatra with 
22.03 percent and Kalimantan with 7.85 percent.

The 2016 economic growth was mainly driven by household 
consumption which grew by 5.01 percent. This is inversely proportional 
to government consumption that is still growing negative or minus 
0.15 percent. 

MARKET REVIEW

INDONESIA EXPORT OF HOUSEHOLD PRODUCT 
TO WORLD
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In 2016 China became the largest exporting country in the world with 
export value about USD 11.89 million. In other words, China produces 
more than 40.85% of household appliances products in the world. The 
dominance of China as an exporter of home appliances products in the 
world has been going on for the period 2012 to 2016 with a trend of 
1.01%. The next position is Germany with a value of USD 1.67 million, 
Italy USD 1.62 million, Thailand USD 1.4 million, South Korea USD 
1.33 million. While the position of Indonesia as an exporter of home 
appliances products are in position 30 with a value of USD 0.71 million.

The role of manufactured exports with higher competitiveness needs 
to be improved to support export performance. Extremely positive 
export performance in 2010 was mainly affected by improved global 
economic conditions coupled with rising international commodity 
prices. Both factors also positively influenced exports amid the 
strengthening of the rupiah. In addition, the reduced dependence 
on certain commodities and export destinations contributed to the 
strengthening of export performance. Structurally, the role of natural 
resource-based export commodities is increasingly supported by high 
competitiveness. On the other hand, the role of manufacturing export 
commodities is slowing down. The manufacturing export commodities 

are also still facing low competitiveness issues. The export structure 
causes the balance of payments to remain vulnerable to global demand 
turmoil and international commodity prices. To strengthen export 
performance requires an increasing role of manufacturing exports 
supported by increased competitiveness. These efforts are conducted 
through Inpres no. 1/10 on the Acceleration of Implementation of 
National Development Priorities Year 2010, aimed at enhancing the 
competitiveness of industries, as well as national exports. The follow 
up of the Inpres is necessary to maintain the sustainability of national 
industrial development.

The United States becomes Indonesia’s largest export destination 
country for household appliances products with a contribution of 60% 
of the total export of this product. Then there is Saudi Arabia with share 
of 24%, Germany 6%, UK 5%, Thailand 5%. In this case it can be seen that 
the products of household appliances from Indonesia is still likely to 
enlarge the share of related product market in Europe. Given there are 
two countries of the European region that became export destination 
of Indonesia. The opportunity to enlarge this market must be supported 
with the superiority of the product and the right marketing strategy.

Source: Trademap

INDONESIA HOUSEHOLD PRODUCT EXPORT BY 
COUNTRIES OF DESTINATION 2016
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Amerika Serikat menjadi negara tujuan ekspor terbesar Indonesia untuk produk 

peralatan rumah tangga dengan kontribusi sebesar 60% dari keseluruhan ekspor 

produk ini. Kemudian ada Saudi Arabia dengan share sebesar 24%, Jerman 6%, 

Inggris 5%, Thailand 5%. Dalam hal ini dapat dilihat bahwa produk-produk peralatan 

rumah tangga asal Indonesia masih berpeluang untuk memperbesar share pasar 

produk terkait di kawasan Eropa. Mengingat terdapat 2 negara kawasan Eropa yang 

menjadi negara tujuan ekspor Indonesia. Kesempatan untuk memperbesar pasar ini 

tentu harus didukung dengan keunggulan produk serta strategi pemasaran yang 

tepat.  

60% 
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Indonesia Household Product Export 
By Countries of Destination 2016 

USA Saudi Arabia Jerman Inggris Thailand

Sumber  : Trademap 
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The preferred main distribution channels are through importers 
/ wholesalers, or directly contact the local retailers who are 
interested. This can be done by directly contacting the company 
and simultaneously filing a company profile and the type of goods 
produced. Prior to making contact, it is advisable for exporters to 
ensure that their products meet the quality standards set forth in the 
destination country. If the response is positive enough, the next step 
can be taken to send the product samples as needed. Another path 
to choose from is through a purchasing agent. These agents usually 
work for importers or local companies in the destination country to find 
the items the company needs. In addition, the business exhibition can 
also be an effective means for marketing products abroad, including to 
get prospective buyers from the B2B segment. Whichever marketing 
path is chosen, it is important to ensure in advance the credibility of 
the prospective buyer before making any transactions to prevent fraud 
and other losses. This can be done through research in various media 
such as internet, list of companies in the local country, or by contacting 
representatives of the Ministry of Trade of RI in each country of the 
EU region.

Some of the things that must be considered by Indonesian household 
appliances products exporters that will enter the EU market are:

1. Society in Europe is generally very concerned about environmental 
sustainability. Therefore, the superiority of the durability of 
marketed products becomes very important.

2. It is expected that Indonesian exporters entering the EU market 
can make new innovations on their products. Knowledge of the 
habits and lifestyles of the European community will greatly help 
create new products according to market needs.

3. Take an active role in following the international exhibition activities 
organized by several parties in the EU region. By participating in 
exhibitions, exporters can meet directly with prospective buyers, 
and also study products from competitor countries.
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Jalur distribusi utama yang disarankan adalah melalui importir / pedagang grosir, 

atau langsung menghubungi retailer setempat yang berminat.  Hal ini dapat 

dilakukan dengan mengkontak secara langsung perusahaan tersebut dan sekaligus 

mengajukan profil perusahaan serta jenis barang yang diproduksi.  Sebelum 

melakukan kontak, sangat disarankan bagi para eksportir untuk memastikan bahwa 

produk yang dimiliki sudah memenuhi standar kualitas yang ditetapkan di negara 

tujuan.  Bila respon yang diterima cukup positif, langkah yang dapat diambil 

selanjutnya adalah pengiriman sample produk bila diperlukan. Jalur lain yang dapat 

dipilih adalah dengan melalui agen pembelian.  Para agen ini biasanya bekerja untuk 

importir atau perusahaan lokal di negara tujuan untuk mencarikan barang-barang 

yang dibutuhkan perusahaan tersebut.  Selain itu, ajang pameran bisnis juga dapat 

menjadi sarana efektif bagi pemasaran produk di luar negeri, diantaranya untuk 

mendapatkan calon buyer dari segmen B2B.  Apapun jalur pemasaran yang dipilih, 

sangat penting untuk memastikan terlebih dahulu kredibilitas calon buyer tersebut 

sebelum melakukan transaksi guna untuk mencegah terjadinya penipuan dan 

kerugian-kerugian lainnya.  Hal ini dapat dilakukan melalui riset di berbagai media 

seperti internet, daftar perusahaan di negara setempat, maupun dengan mengontak 

Skema jalur distribusi produk peralatan rumah tangga di Uni Eropa: 

Sumber  : CBI 

Source: CBI

DISTRIBUTION CHANNELS FLOWS FOR HOUSEHOLD 
APPLIANCES PRODUCTS IN THE EUROPEAN UNION:
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1. ANEKA TUSMA, PT
 Jl. Tanah Abang I No. 9C, D. K. I. Jakarta - 10160

 Tel: (62-21) 3805611, 3807377
 Fax: (62-21) 3805641
 Email: info@anekatusma.com, export.marketing@anekatusma.com, dedi.suwarno@anekatusma.com
 Website: www.anekatusma.com

 Contact Person:
 Henry Atmadjaja & Enny Nuraeni

2. PELITA ENAMELWARE INDUSTRY CO, PT
 Jl. Raya Daan Mogot No. 51, D. K. I. Jakarta - 11520

 Tel: (62-21) 5325885, 5671919
 Fax: (62-21) 5326041
 Email: marketing@pelita.com
 Website: www.pelita.com

 Contact Person:
 Sjamsul Tukiman & Wiwik

3. SURYA PELANGI NUSANTARA SEJAHTERA, PT
 Jl. Gang Semut, Kapuk Poglar 14, D. K. I. Jakarta - 11720

 Tel: (62-21) 6611504, 6691511, 5440307-09
 Fax: (62-21) 6195054, 6193742
 Email: export@greenleaf.co.id
 Website: www.greenleaf.co.id

 Contact Person:
 Ellies Kiswoto, Marbun Kiswoto & Soenario Kiswoto
 
4. SUPER GRAHA MAKMUR, PT
 Jl. Lanbau No. 30 RT. 06/RW. 09, Kp. Gudang Desa Karang Asem Barat - Kec. Citeurep - 16810 Jawa Barat

 Tel: (62-21) 8752586, 8757209, 8757223-25
 Fax: (62-21) 8752254, 8754136
 Email: supergrahamakmur@yahoo.co.id, exportimport@gmail.com, export@supergrahamakmur.co.id, nwn_exp@yahoo.com, 

heri.hermawan@superfurniture.co.id
 Website: www.supergrahamakmur.co.id

 Contact Person:
 Rudy & Budiman Ali

5. ALMASINDO, PT
 Jl. Raya Batujajar Km. 2 No. 169, Cimareme - Padalarang - 40553 Jawa Barat

 Tel: (62-22) 6866082
 Fax: (62-22) 6866081
 Email: pt.almas@indosat.net.id, amiexim@bdg.centrin.net.id

 Contact Person:
 Maria Tania Lawu, Lily Djonni Andhella  & Dadang Darmawan 

6. MOKKEN CITARONA, PT
 Jl. Purbaya 31, Tundan Warak Lor III - 55284 D. I. Yogyakarta

 Tel: (62-274) 866057
 Fax: (62-274) 866057
 Email: info@er.mail-boc.ne.jp

 Contact Person:
 Lolok Puji Astuti  & Kakidan

LIST OF EXPORTERS
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COMMERCIAL ATTACHES

Australia (Canberra)
8, Darwin Avenue, Yarralumia
Canberra, ACT 2600
Phone : (+61-2) 62508600, 62508654
Fax : (+61-2) 62730757, 62736017
Email : nurimansyah@kemendag.go.id;
   atdag-aus@kemendag.go.id
Website : www.kbri-canberra.org.au

Belgium (Brussels)
Boulevard de la Woluwe 38, 1200 Brussels
Phone : (+32-2) 7790915
Fax : (+32-2) 7728190
Email : olvyandrianita@kemendag.go.id;
   primebxl@skynet.be
Website : www.embassyofindonesia.eu

Canada (Ottawa)
55 Parkdale Avenue, Ottawa Ontario, K1Y 1E5
Phone : (+1-613) 7241100 ext.307
Fax : (+1-613) 7241105, 7244959
Email : christoporus.barutu@kemendag.go.id;
   commerce@indonesia-ottawa.org
Website : http:/trade.indonesia-ottawa.org

China (Beijing)
Indonesian Embassy Dongzhimenwai Dajie
No. 4 Chaoyang District
Phone : (+00861) 65324748, 3811340842
Fax : (+00861) 65325368
Email : dandy@kemendag.go.id;
   atdag-chn@kemendag.go.id

Denmark (Copenhagen)
Oerehoejalle 1, DK 2900 Hellerup, Copenhagen
Phone : (+45) 39624422
Fax : (+45) 39624483
Email : ima.fatimah@kemendag.go.id;
   atdag@kbricph.dk

Egypt (Cairo)
Embassy of The Republic of Indonesia
13 Aisha El-Taimoureya St, Garden City, Cairo
Phone : (+20-2) 7944698
Fax : (+20-2) 7962495
Email : burmanrahman@kemendag.go.id;
   atdag-egy@kemendag.go.id

France (Paris)
47-49, rueCortambert 75116 Paris
Indonesian Mission to the European Union Boulevard
Phone : (+33-1) 45030760, 45044872 ext.418
Fax : (+33-1) 45045032
Email : moga.simatupang@kemendag.go.id;
   atdag-fra@kemendag.go.id

Germany (Berlin)
c/o Embassy of the Republic of Indonesia
LehrterStrabe 16-1710557 Berlin
Phone : (+49-30) 47807142
Fax : (+49-30) 44737142, 47807290
Email : lita.gustina@kemendag.go.id;
   trade@indonesian-embassy.de
Website : www.indonesian-embassy.de

India (New Delhi)
Embassy of the Republic of Indonesia 50-A
Kautilya Marg Chanakyapuri 110021
Phone : (+91-11) 26114100

Fax : (+91-11) 26885460
Email : budi.santoso@kemendag.go.id;
   atdag-newdelhi@yahoo.com

Italy (Rome)
Indonesian Embassy Via Campania 53-55
Rome 00187
Phone : (+39-06) 42009101
Fax : (+39-06) 4880280
Email : sumber.sinabutar@kemendag.go.id;
   indorom@indonesianembassy.it

Japan (Tokyo)
Indonesian Embassy 5-2-9, Higashi Gotanda,
Shinagawa-ku Tokyo 141-0002
Phone : (+81-3) 34414201 ext.321
Fax : (+81-3) 34471697
Email : julia.gustaria@kemendag.go.id;
   trade@kbritokyo.jp
Website : www.shoumubu.kbri.jp

Malaysia (Kuala Lumpur)
Indonesian Embassy No.233 Jalan Tun Razak
50400 Kuala Lumpur
Phone : (+603) 21164000, 21164067
Fax : (+603) 21167908, 21448407
Email : fajarini.puntodewi@kemendag.go.id;
   atdag.kbrikl@gmail.com
Website : www.kbrikualalumpur.org

Netherlands (Den Haag)
Tobias Asserlaan 82517 KC Den Haag
Phone : (+86-10) 65325486/87/88
   ext. 3014, 3017, 3030
Fax : (+86-10) 65325368, 65325783
Email : rinaldi.agung@kemendag.go.id;
   atdag@indonesia.nl

Philippines (Manila)
Indonesian Embassy 185 Salcedo Street,
Legaspi Village Makati City
Phone : (+632) 8925061/68
Fax : (+632) 8925878, 8674192
Email : irawan@kemendag.go.id;
   atdag-phl@kemendag.go.id

Russia Federation (Moscow)
Indonesian Embassy Apt.76
Entr. 3 Korovyval 7 Moscow 119049
Phone : (+7-495) 2383014
Fax : (+7-495) 2385281
Email : heryono.prasetyo@kemendag.go.id;
   atdag-rus@kemendag.go.id

Saudi Arabia (Ryadh)
Indonesian Embassy Riyadh Diplomatic Quarter
P.O. Box 94343
Phone : (+966-1) 4882800, 4882131 Ext. 120
Fax : (+966-1) 4882966
Email : wawan.sudarmawan@kemendag.go.id;
   atdag-sau@kemendag.go.id

Singapore
Embassy of the Republic of Indonesia
7 Chatsworth Road Singapore 249761
Phone : (+65) 67375420
Fax : (+65) 67352027
Email : sugihsyah@kemendag.go.id;
   atdag-sgp@kemendag.go.id

South Korea (Seoul)
Indonesian Embassy, 380 Yoidaebang-ro
Yeongdeungpo-gu Seoul 150-895
Phone : (+82-2) 7835675/7
Fax : (+82-2) 7837750
Email : aksamil.khair@kemendag.go.id;
   atdag-kor@kemendag.go.id

Spain (Madrid)
Indonesian Embassy 65, Calle de Agastia 28043 Madrid
Phone : (+34) 914130294 Ext. 223
Fax : (+34) 91413899
Email : elisa.rosma@kemendag.go.id;
   atdag-esp@kemendag.go.id

Switzerland (Geneva)
Indonesia Permanent Mission - Rue de Saint
Jean 30 Geneva 1203
Phone : (+41-22) 9401736
Fax : (+41-22) 9401734
Email : nugraheni.prasetya@kemendag.go.id;
Website : www.mission-indonesia.org

Thailand (Bangkok)
Indonesian Embassy, 600-602 Petchburi Road, Rajthevi, 
Phayathai Bangkok - Thailand 10400
Phone : (+66-2) 2523135/40 Ext. 123
Fax : (+66-2) 2551264, 2551267
Email : atdag.bkk@gmail.com

United Kingdom (London)
Embassy of the Republic of Indonesia 38 
Grosvenor Square London W1K 2 HW
Phone : (+44-20) 74997661, 72909620
Fax : (+44-20) 74957022
Email : rita.rosiana@kemendag.go.id;
   atdag-gbr@kemendag.go.id

United States of America (Washington DC)
2020 Massachusetts Avenue, NW, Washington DC 20036
Phone : (+1-202) 7755200/5352
Fax : (+1-202) 7755354
Email : reza.pahlevi@kemendag.go.id;
   commercial-attacheembassyofindonesia.org
Website : www.embassyofindonesia.org

KDEI (Taipei)
Indonesian Economic and Trade Office to Taipei
Twinhead Bld 6F No.550 RuiGoang Rd, Eihu District Taipei 
114, Taiwan ROC
Phone : (+886-2) 87526170 Ext.637, 640
Fax : (+886-2) 87523706
Email : ikhwan.aman@kemendag.go.id;
   kakdei-twn@kemendag.go.id
Website : www.kdei-taipei.org

Commercial Consul (Hongkong)
127-129 Leighton Road, 6-8 Keswick Street, Causeway 
Bay Hongkong, P.R.Tiongkok
Phone : (+852) 36510201, 28904421
Fax : (+852) 28950139
Email : kondag-hkg@kemendag.go.id;
   info@cgrihk.com
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BARCELONA
Calle Aribau 250, Bj.08006 Spain
Phone : (+34) 934144662
Fax : (+34) 934146188
Email : info@itpc-barcelona.es
Website : www.itpc-barcelona.es

BUDAPEST
No. 101, 1st floor, ECE Building, 12 Bajcsy 
Zsilinszky Street Budapest, 1051 Hungary
Phone : (+36-1) 3176382
Fax : (+36-1) 2660572
Email : inatrade@itpc-bud.hu
Website : www.itpc-bud.hu

BUSAN
#103, Korea Express Building, 1211-1 Choryang
Dong, Dong-gu, Busan, South Korea 601-010
Phone : (+82-51) 4411708
Fax : (+82-51) 4411629
Email : itpc-kor@kemendag.go.id
Website : www.itpc-busan.com

CHENNAI
3rd floor, Ispahani Center, 123/124
Nungambakkam High Road Chennai 600034
Phone : (+91-44) 42089196
Fax : (+91-44) 42089197
Email : itpc.chennai@kemendag.go.id;
   itpcchennai@yahoo.com
Website : www.itpcchennai.com

CHICAGO
670 N Clark Street, 1st floor Chicago, IL 60654
Phone : (+312) 6402463
Fax : (+312) 6402648
Email : itpc-chicago@itpcchicago.com
Website : www.itpcchicago.com

DUBAI
Al Masraf Tower 4th floor Office No.403 Baniyas Road
Deira P.O.Box 41664 United Arab Emirates
Phone : (+971-4) 2278544
Fax : (+971-4) 2278545
Email : itpcdxb@emirates.net.ae
Website : www.itpc-dubai.com

HAMBURG
GlockengieBerwall 17, 20095 Hamburg
Phone : (+49-40) 33313280/81/83
Fax : (+49-40) 33313282
Email : itpc@itpchamburg.de
Website : www.itpchamburg.de

JEDDAH
Consulate General of the Republic of Indonesia
Jeddah Al-Mualifin Street, Al-Rehab District/5
P.O.Box 1021411
Phone : (+966-2) 6711271
Fax : (+966-2) 6730205
Email : itpc.jed09@gmail.com

JOHANNESBURG
7th floor The Forum, 2 Maude Street, Sandown,
Sandton 2146 South Africa
Phone : (+27-11) 8846240
Fax : (+27-11) 8846242
Email : itpc@itpcjohannesburg.com;
   info@itpcjohannesburg.com
Website : www.itpcjohannesburg.com

LAGOS
5B, Anifowoshe Street, Off Odeola Odeku Street
Victoria Island, Nigeria
Phone : (+234-1) 4619865
Fax : (+234-1) 4619862
Email : itpclagos@yahoo.co.id;
   info@itpclgs.com
Website : www.itpclgs.com

LOS ANGELES
3457 Wilshire Boulevard, Suite 101
Los Angeles, CA 90010
Phone : (+213) 3877041
Fax : (+213) 3877047
Email : itpcla@sbcglobal.net;
   itpc-usa@kemendag.go.id
Website : www.itpcla.com

LYON
19 Boulevard Eugene Deurelle 69003 Lyon, France
Phone : (+33-4) 78606278
Fax : (+33-4) 78606314
Email : itpc.lyon@gmail.com
Website : www.itpclyon.fr

MEXICO CITY
Arquimedes No. 130, Oficina 105, Primer Piso
Col.Polanco Del. Miguel Hidalgo, C.P.11570
Ciudad de Mexico
Phone : (+52-55) 50836055/57
Fax : (+52-55) 50836056
Email : info@itpcmexicocity.mx
Website : www.itpcmexicocity.mx

MILAN
Via Vittor Pisani 8, 6th floor, 20124 Milano
Phone : (+39-02) 36598182
Fax : (+39-02) 36598191
Email : info@itpcmilan.it;
Website : www.itpcmilan.it

OSAKA
Matsushita IMP Building 2F 1-3-7, Shiromi, Chuo-ku
Osaka 540-6302 Japan Nagahori Tsurumi Ryokuchi Line 
Osaka Business Park St. Exit 4
Phone : (+06) 69473555
Fax : (+06) 69473556
Email : itpc.osaka@kemendag.go.id
Website : www.itpc.or.jp

SANTIAGO
Nueva Tajamar 481, Torre Sur, Officina 706, 
Las Condes
Phone : (+562) 4410494
Fax : (+562) 4410495
Email : itpc@itpcsantiago.cl
Website : www.itpcsantiago.cl

SAO PAULO
Edificio Park Lane, Alameda Santos No.1787 -
Conj.111-110 Andar Cerqueira Cesar, ZIP 01419-002 
Brazil
Phone : (+55-11) 32630472
Fax : (+55-11) 32538126
Email : itpcsp@itpcsp.org
Website : www.itpcsaopaulo.org

SIDNEY
Level 2, 60 Pitt Street - Sidney
New South Wales 2000 Australia 
Phone : (+61-2) 92528783
Fax : (+61-2) 92528784
Email : trade@itpcsydney.com
Website : www.itpcsydney.com

VANCOUVER
567 Seymour Street
Vancouver, BC V6B 3H6, Canada
Phone : (+1-604) 6966322, 5595021
Fax : (+1-604) 5595022
Email : itpc@indonesiavancouver.org
Website : www.itpcvancouver.com

INDONESIAN TRADE PROMOTION CENTER (ITPC)

33rd

O c t o b e r  2018
Jakarta, INDONESIA

Organized by :

The Ministry of Trade of The Republic of Indonesia
Directorate General of National Export Development

Phone : +6221-3510-347/2352-8645
Fax : +6221-2352-8645

tradeexpoindonesia@kemendag.go.id
www.tradeexpoindonesia.com

DJPEN - Direktorat Jenderal Pengembangan Ekspor Nasional
Kementerian Perdagangan

Jl.M.I.Ridwan Rais No.5, Gedung Utama Lantai 3
Jakarta Pusat, INDONESIA 10110

Telp. : (62-21) 3858171
Fax. : (62-21) 23528652

www. djpen.kemendag.go.id

CSC@kemendag.go.id

CSC Kemendag

@csckemendag


